
Welcome!
Lighting the Way. Journey. Connection. Success. - this year’s conference 
theme is tied to the symbol of a lighthouse, which serves as a beacon 
to guide journeys from shore to shore. As practitioners of the fine art of 
philanthropy, we serve as beacons for our organizations, guiding donors 
to be inspired to act in the hopes of improving the lives of the people we 
so proudly serve. 

We invite you to join us at the historic Ocean Edge Resort in Brewster, 
Massachusetts on Cape Cod, where colleagues from large and small 
hospitals, long-term care communities, visiting nurse associations and 
hospice organizations will gather to network, share and learn together. 
This three-day conference will offer you opportunities to be inspired, to 
hear from seasoned philanthropy professionals and to spend time with 
resource providers. 

Throughout the conference we feature amazing speakers. Leading off 
on Sunday evening is Billy Starr, founder and executive director of the 
Pan-Mass Challenge (PMC). Billy is sure to inspire us with tales of trans-
forming a passion for physical adventures into a nationally-recognized 
phenomenon. On Monday morning, our Keynote Session features Joe 
Waters, author, speaker and blogger. Joe is one of the country’s leading 
authorities on how to use cause marketing and social media to establish, 
grow and deepen relationships with stakeholders. Finally, on Tuesday, 
you won’t want to miss the no-holds-barred Plenary Session with Betsy 
Chapin Taylor, FAHP as she confronts the gap between board potential 
and performance, explores actionable solutions and provides a dose of 
inspiration for the journey.   

Throughout the conference you’ll find ample moments to rekindle old 
friendships and make new connections with colleagues from all over 
New England. If you’re new to healthcare philanthropy or simply new to 
NEAHP, you won’t want to miss the Newcomers Reception on Sunday, 
where you and others like you will gather for refreshments and connect 
with long-time NEAHP members who will gladly become a resource for 
you or simply a familiar face. Following the Opening Plenary, we’ll indulge 
in sumptuous fare among leading philanthropy resource providers at the 
Opening Networking Reception.

Monday night’s Dutch treat dinners have become a tradition at NEAHP 
Conferences. These dinners are a fantastic way to relax and dine in infor-
mal, small groups. Don’t forget to save room for dessert and join us for fun 
back at the Resort at the NEAHP Coffee House.

It is with deep appreciation that we recognize our signature sponsor, 
Ghiorsi & Sorrenti, Inc. for their continued leadership and support of this 
annual conference and thank all of our sponsors and exhibitors who help 
make this event possible. A special thanks to the conference committee 
for their dedication, enthusiasm and efforts to bring you a stellar program.

We thank you for being a part of the NEAHP community and look forward 
to seeing you in Brewster.

Conference Chairs
Jessica Symonds Linda F. Werman 

South Shore Hospital Old Colony  
Charitable Foundation Hospice & Palliative Care
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CONFERENCE REGISTRATION
u Visit our website at www.neahp.org to register. You’ll also find complete
conference details and agendas, including full descriptions of the individual
sessions and speaker information.

ALSO AVAILABLE ONLINE…
Registration Form (PDF) if you prefer to mail in your registration.

Downloadable Conference Handouts (PDF) for registrants, including session 
speaker details and presentations. Available the week before the conference.

IMPORTANT NOTE: Conference attendees will receive conference folders with 
attendance lists and a complete schedule of events. Conference handouts will 
be available online as they are received from presenters. Speakers will have a 
limited number of copies of their presentations available during their sessions.

CONFERENCE REGISTRATION

EARLY BIRD REGISTRATION By February 12 After February 12

Full Conference (Member) $425 $465

Full Conference (Non-member)** $550 $590

One Day Conference $275 $325

Sunday Primer* $200 $220

* Fees are in addition to regular conference registration.

** Fee includes a one year membership in NEAHP.

Cancellation/Refund Policy: Conference registrations cancelled within four 
weeks of the conference will be refunded at 100%, minus an administrative 
fee of $25. Registrations cancelled within two weeks of the conference will be 
refunded at 50%, minus an administrative fee of $25. No other refunds will be 
issued. Cancellations should be emailed to info@neahp.org. All cancellations 
will be acknowledged within 48 hours. If your request is not acknowledged, 
call (781) 205-9400 to ensure that your email was received.

HOTEL RESERVATIONS
Rooms at the Ocean Edge Resort & Golf Club are available at the special con-
ference rate of $145 per night through February 14, 2016. Reservations may 
be made by phone at (508) 896-9000 or (800) 343-6074 or via email at stay@
oceanedge.com. Please mention NEAHP to receive the conference rate. You 
may find more information about the hotel at www.oceanedge.com.
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SPECIAL THANKS TO OUR 2016 SPONSORS

GOLD SPONSOR
The Giving Collaborative, LLC

Invest in your professional development: 
visit the AHP and CFRE tables.

The New England Association for Healthcare Philanthropy (NEAHP) serves healthcare philanthropy professionals 
throughout New England. Partnering with the Association for Healthcare Philanthropy, the organization provides 
quality education, networking and other resources to enhance skills and results for members of both associations.

Sunday Intensive Workshop
AHP Development 
Primer: A Workshop on 
the Fundamentals of 
Healthcare Development
Looking for an intensive intro to healthcare philanthropy? Or maybe 
you need a great refresher? Plan to arrive early on Sunday for a full-
day, comprehensive overview designed especially for professionals 
who are new to philanthropy or healthcare philanthropy. 

This fast-paced workshop will focus on healthcare philanthropy as a 
profession and the role of a well-organized, broad-based program. 
The session will cover the key elements of philanthropic practice, 
including annual giving, major and capital giving and planned giving. 
In addition, faculty will touch upon the psychology of giving, organi-
zational models and various constituent groups, such as individuals, 
corporations and foundations. 

The AHP Primer is highly recommended for newcomers, support staff, 
board members, and philanthropy professionals new to healthcare. 
The program fee includes the all-day workshop, the AHP Primer 
CD/Manual, course notes, continental breakfast, breaks, and a light 
lunch.
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Session Schedule
MONDAY 10:45 AM – 12:00 NOON
u BECOMING A BETTER FUNDRAISER 

Twenty Questions on Gift Annuities 
In this session, we’ll cover the most common questions that fundraisers often 
ask about gift annuities. We’ll cover rates, state regulations, operational 
considerations as well as how to assure a profitable program.
David G. Ely, CFA, Board of Directors, American Council on Gift Annuities
Karl Kussin, Vice President of Development and Chief Philanthropy Officer,  
Emerson Hospital

u EVERYTHING BUT THE KITCHEN SINK

Six-Figure Cause Marketing:  
How to Raise More Money from Businesses 
Sick of being passed over for business support? Break out of the rut with 
this how-to session on cause marketing (aka fundraising with businesses). 
Building off of his keynote presentation, Joe Waters will show you a better 
route to corporate support. In addition to sharing the most lucrative fundrais-
ing strategies with businesses that any nonprofit can execute, Joe will show 
you how your organization can become a magnet for corporate and individual 
support. Are you sick of making cold calls? Are you tired of losing out to other 
nonprofits and hearing businesses say no? You’ll leave this session with prac-
tical strategies that you can use the very next day!
Joe Waters, Founder & Blogger, Selfishgiving.com 

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

Getting to YES!
Whether you are asking for time, talent or treasure, the road to YES is the 
same. Learn from two veteran fundraisers how to cultivate, ask and steward 
your top prospects and volunteers.
Betsy Cross, CFRE, Director of Development, Brigham and Women’s Faulkner Hospital

Nancy Simpson-Banker, FAHP, Development Director, The Children’s Room

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Will You Marry Me?  
A Foundation Grants Program That Hears “Yes”!
This session will detail the approach Maine Medical Center has taken to triple 
their grant success over three years. We will focus on ways to build a solid 
program that is poised for results. Participants will gain ideas for maximizing 
efficiencies, taking a team approach and cultivating renewed commitments.
Bethany Winslow, Grants Officer, Maine Medical Center

u MAKING IT HAPPEN WITH TECHNOLOGY 

The Art of Prospecting Technology
Tools to identify your best prospects have become incredibly powerful. From 
wealth screening to predictive modeling, to lifestyle prospecting ... you can 
segment your constituents, or find new prospects, to identify, rank and rate 
your best campaign, major gift, annual fund and planned gift prospects. 
Dave Chase, CEO, Chase Solutions, Inc.
Pat Thompson, Director of Advancement Services,  
South Shore Hospital Charitable Foundation

MONDAY 2:00 PM – 3:15 PM
u BECOMING A BETTER FUNDRAISER 

Effective Physician and Clinician Engagement 
Physician and clinician engagement and alignment are crucial to a successful 
and effective philanthropy program. Top US hospital foundations rank physi-
cian engagement as the most important factor in their ability to raise sig-
nificant funds. Engaging physicians and clinicians in the philanthropic process 
can be daunting, but it is incredibly rewarding and impactful. This presenta-

tion focuses on helping you make physicians and clinicians equal partners in 
developing and carrying out your philanthropic vision and goals. Participants 
will leave with an in-depth understanding of current best practices and trends 
in physician and clinician engagement and will include step-by-step recom-
mendations on how to begin or build upon your current efforts.
Betsy Chapin Taylor, FAHP, President and Principle Consultant, Accordant Philanthropy
Kelly Clark, Vice President, Wentworth-Douglass Foundation & Community Relations

u EVERYTHING BUT THE KITCHEN SINK

Are Campaign Planning Studies Necessary?  
Learn why your colleagues say YES!
Hear from a panel of NEAHP members about the value of their campaign 
planning studies and actual outcomes achieved during the study process 
including: setting the stage for transformational gifts, eliciting critical intel-
ligence, identifying new prospects, and cultivating the next generation of 
volunteers for their record-setting campaigns.
MODERATOR
John G. Modzelewski, Vice President, Ghiorsi & Sorrenti, Inc.

PANELISTS
Erica Bryson, CFRE, Senior Philanthropy Officer, St. Elizabeth Community
Carol S. Garlick, CFRE, Vice President, Philanthropy, Hartford Hospital
Elizabeth C. Macomber, Vice President for Philanthropy, Care Dimensions
Martin S. Richman, CFRE, Vice President of Philanthropy/Executive Director,  
Milford Regional Healthcare Foundation
Nicholas S. Zaharias, Vice President, Development, Elliot Hospital & Health System

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

Keeping it Fresh – Annual Giving Fundamentals
A robust Annual Giving program is the backbone of any Development program, 
but is often taken for granted and overlooked when it comes to fresh ideas and 
opportunity for growth. Revisit the fundamentals of your Annual Giving program 
and learn how to target your audience and craft an appeal designed to reach 
your target with design and theme. You will also learn strategies for campaign 
planning, audience segmentation and stewardship in order to maximize your 
results.
Janet Cooperman Hiser, Director of Development and Alumni Relations,  
Austen Riggs Center

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Maximizing Your Major Donor Pipeline
This session focuses on relationship science and rapport building techniques, 
tactical strategies to rapidly build your major donor pipeline, and tools to 
measure and manage donor relationships and progress toward giving. Useful 
techniques, tools and strategies will help participants rapidly build a major 
donor program.
Stephen M. Jakab, CFRE, President, Yale New Haven Bridgeport Hospital Foundation
Larry G. Raff, President, Copley Raff Inc.

u MAKING IT HAPPEN WITH TECHNOLOGY 

Technology’s Got a Hold on You –  
Expanding Your Fundraising Footprint
In the world of technology, products and platforms are always changing and 
so is the way organizations and fundraisers use them for driving fundraising 
and analytics. Analytics are becoming increasingly more important for prospect 
researchers to do an effective job. With new tools, learn how technology is 
expanding your fundraising footprint and hear from some customers using tools 
to drive results and product experts developing tools to expand fundraising 
analytics. We’ll explore some of the industry changes and share information 
about products needed to get your job done. 
Mark Logan, CEO & President, WealthEngine
Elizabeth Schiffman, Director, Product Management, WealthEngine
Kevin Ralph, Chief Development Officer, Cape Cod Healthcare Foundation

Schedule At A Glance
SUNDAY, MARCH 6
7:30 AM-8:00 AM Primer Registration and Breakfast
8:00 AM-4:00 PM Development Primer
3:00 PM-6:00 PM Conference Registration
4:00 PM-5:00 PM Newcomers’ Reception

Joining us for the first time? Enjoy a fun-filled reception and get to know other new attendees.

5:15 PM–6:30 PM Opening Plenary

TURNING ADVENTURE INTO SUCCESS: THE MAKING OF THE PAN-MASS CHALLENGE

We lead off on Sunday evening with our opening plenary speaker Billy Starr, founder and executive director of the Pan-Mass Challenge. The Pan-Mass 
Challenge (PMC), founded in 1980, has impacted thousands. The two-day bike-a-thon attracts riders from all over the globe and raises more money than any 
other athletic fundraising event in the country. This past December, the PMC donated $45 million dollars to the Dana-Farber Cancer Institute’s Jimmy Fund 
bringing the event’s total giving to half a billion dollars. Billy will share the story of the organization’s humble start, how the event has become a model for 
all athletic fundraising events and inspire all of us to continue our journey to reach our goals.

6:30 PM Opening Reception and Networking - Sponsored by Conference Sponsors and Exhibitors
9:00 PM Night Owl Soiree

MONDAY, MARCH 7
7:30 AM-8:45 AM Breakfast and Roundtable Sessions
8:45 AM-10:00 AM Keynote Session

CHARTING A NEW COURSE FOR NONPROFIT HEALTHCARE PHILANTHROPY

Joe Waters is best known for his popular cause marketing blog and - when he’s speaking outside New England - his Boston accent! What most people 
don’t know is that Joe has been working with and for healthcare organizations since 1983 and offers a new perspective on healthcare philanthropy. 
Joe will show you how healthcare organizations - of all types and sizes - can adapt to raise money in a giving culture that is fragmented and competitive 
and increasingly driven by technology and Millennials. In clear detail, Joe will explain what every healthcare organization should be doing in 2016 and 
beyond. He’ll chart a course to guide you and fill your sails with inspiration to get you there!

10:00 AM-10:45 AM Coffee Break with Exhibitors
10:45 AM-12:00 Noon Educational Sessions
12:00 Noon-1:45 PM Distinguished Service to Philanthropy Luncheon
2:00 PM-3:15 PM Educational Sessions
3:15 PM-3:45 PM Snack Break with Exhibitors
3:45 PM-5:00 PM Educational Sessions
6:30 PM-9:00 PM Dutch Treat Dinners
9:00 PM NEAHP Coffee House and Dessert Bar

TUESDAY, MARCH 8
7:30 AM-8:00 AM Breakfast
8:00 AM-9:00 AM NEAHP Annual Business Meeting and AHP Greetings and Report
9:30 AM-10:45 AM Educational Sessions
10:45 AM-11:00 AM Coffee Break
11:00AM-12:15 PM Closing Plenary

AT LAST: NO EXCUSES BOARD ENGAGEMENT

Betsy Chapin Taylor sets a room on fire with her high-energy, down-to-earth approach to board engagement.  There may be a million reasons why your 
board doesn’t help you at the level they could; however, she says it’s time to let go of the frustration and do something positive to enable boards to fulfill 
their amazing potential to advance your healthcare mission. Betsy is an award-winning author, speaker and consultant with two decades of experience in 
healthcare philanthropy. She has authored several books on healthcare philanthropy and regularly presents at the Association of Healthcare Philanthropy 
and the American Hospital Association.

12:15 PM Box Lunch and Conference Adjourns

TUESDAY 9:30 AM – 10:45 AM
u BECOMING A BETTER FUNDRAISER 

Less Hoping, More Giving: 
Redesigning Your Approach to Board Giving 
Volunteer Boards can fulfill a variety of objectives, but they all should directly 
or indirectly assist in fundraising efforts. This session will explore actionable 
steps for recruiting and leveraging passionate volunteers, designing impactful 
meetings, and setting metrics for success.
Jack Dresser, CFRE, Senior Vice President and Chief Philanthropy Officer,  
Southcoast Health System
Alicia Reed, Vice President, Graham-Pelton Consulting

u EVERYTHING BUT THE KITCHEN SINK

Event Full: Connecting to Cause, Community & Funding
Our events should be inspirational, educational, oh, and raise money too, but 
the very idea of an event can strike dread into the heart of even a seasoned 
professional. Understandable, if your event means diverting staff, under-
leveraging relationships, sapping volunteer goodwill and spending money for 
a couple of one-dimensional hours on the 5K route, golf course or ballroom. 
In this session we’ll explore best practices and strategies for successful event 
programs that ensure events full of ongoing connection to cause, community 
and funding.
Clare Healy Foley, Director of Development & External Affairs,  
Community Nurse Home Care

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

The Dos and Don’ts of Choosing a Vendor
Selecting the proper vendor to help accomplish your on and offline direct 
responsibilities can be difficult in healthcare. How can you find the correct 
vendor for your specific or perhaps limited need(s)? What should you expect 
from them and what should you have to pay to get it? What do you need to 
do to help them be successful? What are you NOT getting – but should be? 
When should you fire your vendor?
Shiva Damghany, Associate Director, Major Gifts, Lahey Health

Mark A. Jacobson, Sr. Vice President & Partner, Newport Creative

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

The Quest for that Seven Figure Gift:  
Trials, Tribulations, and More
We are all expected to generate major gift revenue, but where does one 
start? Hear three real case studies from three development colleagues who 
have achieved or are actively courting million-dollar-gifts. Cases involve a 
family foundation, a heaven-sent trust, and a donor with capacity requiring 
more stewardship.
Gerry Desautels, CFRE, Corporate and Foundation Relations Officer, HopeHealth
Ginny Irving, Major Gifts Officer, HopeHealth
Pauline Neves, CFRE, Director of Philanthropy, HopeHealth

www.neahp.org
#NEAHP16

MONDAY 3:45 PM – 5:00 PM
u BECOMING A BETTER FUNDRAISER 

Leading Change:  How to Keep Your Boards, Donors and 
Staff Engaged in Today’s Shifting Landscape 
Major shifts in healthcare and donor behavior make change a central part 
of the fundraising reality; therefore, managing change is now a necessary 
skill. This interactive session provides proven steps for how to lead change in 
your shop. A real-life case will present one hospital foundation’s journey in 
managing change.
Ann Thompson-Haas, MBA, FAHP, Principal, Larkwood Consulting, LLC
Lorrie Hartley, CFRE, Executive Director, Phelps Regional Health Care Foundation, 
Rolla, MO

u EVERYTHING BUT THE KITCHEN SINK

Boost Fundraising with Your Creative and Passionate 
Donors by Using the DIY Model
As DIY fundraising has evolved into a standard revenue stream for non-
profits, many organizations are creating strategies to maximize its impact. 
Learn more about the exciting world of DIY fundraising, hear why you should 
capitalize on this program, and discover tips on how you can boost your exist-
ing DIY platform.
Shannon Archer, Special Events Coordinator, Boston Children’s Hospital Trust
Tara Tonello, Special Events Officer, Boston Children’s Hospital Trust

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

From Drab to Fab – Recognizing Your Donors with Style!
In this session we will share our collaborative experiences for establishing 
new plaque standards including how we overcame challenges across three 
hospitals to create innovative, award-winning donor recognition solutions. 
From the overall plaque systems vision, defining naming opportunities and 
storing data in Raisers’ Edge, through the creative design process and on to 
final plaque installations, we will share our successful strategies and ideas 
with you.
Susan Kania, Senior Director of Donor Relations & Stewardship,  
Western Connecticut Health Network
Nadine Landau, Donor Relations & Stewardship Specialist,  
Western Connecticut Health Network
Sarah Myers, Senior Project Manager, ASI New England
Christina Biriscak, Project Manager, ASI New England

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Fast-Tracking a Campaign: Constructing a Plan to Move 
Decisions and Transform Fundraising
Organizations often find themselves needing to raise money quickly! Hear 
how the Dimock Center motivated board members and leveraged community 
engagement and institutional relationships to raise $6 million in 8 months. 
Leave with strategies for a fundraising plan that creates excitement, develops 
urgency, and establishes or rejuvenates your major gift program.

Myechia Minter-Jordan, MD, MBA, President and CEO, The Dimock Center

Erica de Vries, Executive Vice President, CCS

u MAKING IT HAPPEN WITH TECHNOLOGY 

The (Right) Data is King
You’ve heard the saying “Data is King,” but what does that exactly mean? How 
do we define and understand data metrics to positively affect our fundraising 
needs? This session offers best practices and advice about what to measure, 
how to measure it, and why. Utilizing data as your guide, you will leave know-
ing how to build your strategy around your mission and objectives, regardless 
of the size of your shop. 
Brooks Heckner, Associate Director, Contributor Development Partnership, WGBH
Ingrid McKinney, Director of Membership Marketing, WGBH
Tam Bray Atwood, Director of Data and Analytics, WGBH



Session Schedule
MONDAY 10:45 AM – 12:00 NOON
u BECOMING A BETTER FUNDRAISER 

Twenty Questions on Gift Annuities 
In this session, we’ll cover the most common questions that fundraisers often 
ask about gift annuities. We’ll cover rates, state regulations, operational 
considerations as well as how to assure a profitable program.
David G. Ely, CFA, Board of Directors, American Council on Gift Annuities
Karl Kussin, Vice President of Development and Chief Philanthropy Officer,  
Emerson Hospital

u EVERYTHING BUT THE KITCHEN SINK

Six-Figure Cause Marketing:  
How to Raise More Money from Businesses 
Sick of being passed over for business support? Break out of the rut with 
this how-to session on cause marketing (aka fundraising with businesses). 
Building off of his keynote presentation, Joe Waters will show you a better 
route to corporate support. In addition to sharing the most lucrative fundrais-
ing strategies with businesses that any nonprofit can execute, Joe will show 
you how your organization can become a magnet for corporate and individual 
support. Are you sick of making cold calls? Are you tired of losing out to other 
nonprofits and hearing businesses say no? You’ll leave this session with prac-
tical strategies that you can use the very next day!
Joe Waters, Founder & Blogger, Selfishgiving.com 

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

Getting to YES!
Whether you are asking for time, talent or treasure, the road to YES is the 
same. Learn from two veteran fundraisers how to cultivate, ask and steward 
your top prospects and volunteers.
Betsy Cross, CFRE, Director of Development, Brigham and Women’s Faulkner Hospital

Nancy Simpson-Banker, FAHP, Development Director, The Children’s Room

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Will You Marry Me?  
A Foundation Grants Program That Hears “Yes”!
This session will detail the approach Maine Medical Center has taken to triple 
their grant success over three years. We will focus on ways to build a solid 
program that is poised for results. Participants will gain ideas for maximizing 
efficiencies, taking a team approach and cultivating renewed commitments.
Bethany Winslow, Grants Officer, Maine Medical Center

u MAKING IT HAPPEN WITH TECHNOLOGY 

The Art of Prospecting Technology
Tools to identify your best prospects have become incredibly powerful. From 
wealth screening to predictive modeling, to lifestyle prospecting ... you can 
segment your constituents, or find new prospects, to identify, rank and rate 
your best campaign, major gift, annual fund and planned gift prospects. 
Dave Chase, CEO, Chase Solutions, Inc.
Pat Thompson, Director of Advancement Services,  
South Shore Hospital Charitable Foundation

MONDAY 2:00 PM – 3:15 PM
u BECOMING A BETTER FUNDRAISER 

Effective Physician and Clinician Engagement 
Physician and clinician engagement and alignment are crucial to a successful 
and effective philanthropy program. Top US hospital foundations rank physi-
cian engagement as the most important factor in their ability to raise sig-
nificant funds. Engaging physicians and clinicians in the philanthropic process 
can be daunting, but it is incredibly rewarding and impactful. This presenta-

tion focuses on helping you make physicians and clinicians equal partners in 
developing and carrying out your philanthropic vision and goals. Participants 
will leave with an in-depth understanding of current best practices and trends 
in physician and clinician engagement and will include step-by-step recom-
mendations on how to begin or build upon your current efforts.
Betsy Chapin Taylor, FAHP, President and Principle Consultant, Accordant Philanthropy
Kelly Clark, Vice President, Wentworth-Douglass Foundation & Community Relations

u EVERYTHING BUT THE KITCHEN SINK

Are Campaign Planning Studies Necessary?  
Learn why your colleagues say YES!
Hear from a panel of NEAHP members about the value of their campaign 
planning studies and actual outcomes achieved during the study process 
including: setting the stage for transformational gifts, eliciting critical intel-
ligence, identifying new prospects, and cultivating the next generation of 
volunteers for their record-setting campaigns.
MODERATOR
John G. Modzelewski, Vice President, Ghiorsi & Sorrenti, Inc.

PANELISTS
Erica Bryson, CFRE, Senior Philanthropy Officer, St. Elizabeth Community
Carol S. Garlick, CFRE, Vice President, Philanthropy, Hartford Hospital
Elizabeth C. Macomber, Vice President for Philanthropy, Care Dimensions
Martin S. Richman, CFRE, Vice President of Philanthropy/Executive Director,  
Milford Regional Healthcare Foundation
Nicholas S. Zaharias, Vice President, Development, Elliot Hospital & Health System

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

Keeping it Fresh – Annual Giving Fundamentals
A robust Annual Giving program is the backbone of any Development program, 
but is often taken for granted and overlooked when it comes to fresh ideas and 
opportunity for growth. Revisit the fundamentals of your Annual Giving program 
and learn how to target your audience and craft an appeal designed to reach 
your target with design and theme. You will also learn strategies for campaign 
planning, audience segmentation and stewardship in order to maximize your 
results.
Janet Cooperman Hiser, Director of Development and Alumni Relations,  
Austen Riggs Center

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Maximizing Your Major Donor Pipeline
This session focuses on relationship science and rapport building techniques, 
tactical strategies to rapidly build your major donor pipeline, and tools to 
measure and manage donor relationships and progress toward giving. Useful 
techniques, tools and strategies will help participants rapidly build a major 
donor program.
Stephen M. Jakab, CFRE, President, Yale New Haven Bridgeport Hospital Foundation
Larry G. Raff, President, Copley Raff Inc.

u MAKING IT HAPPEN WITH TECHNOLOGY 

Technology’s Got a Hold on You –  
Expanding Your Fundraising Footprint
In the world of technology, products and platforms are always changing and 
so is the way organizations and fundraisers use them for driving fundraising 
and analytics. Analytics are becoming increasingly more important for prospect 
researchers to do an effective job. With new tools, learn how technology is 
expanding your fundraising footprint and hear from some customers using tools 
to drive results and product experts developing tools to expand fundraising 
analytics. We’ll explore some of the industry changes and share information 
about products needed to get your job done. 
Mark Logan, CEO & President, WealthEngine
Elizabeth Schiffman, Director, Product Management, WealthEngine
Kevin Ralph, Chief Development Officer, Cape Cod Healthcare Foundation

Schedule At A Glance
SUNDAY, MARCH 6
7:30 AM-8:00 AM Primer Registration and Breakfast
8:00 AM-4:00 PM Development Primer
3:00 PM-6:00 PM Conference Registration
4:00 PM-5:00 PM Newcomers’ Reception

Joining us for the first time? Enjoy a fun-filled reception and get to know other new attendees.

5:15 PM–6:30 PM Opening Plenary

TURNING ADVENTURE INTO SUCCESS: THE MAKING OF THE PAN-MASS CHALLENGE

We lead off on Sunday evening with our opening plenary speaker Billy Starr, founder and executive director of the Pan-Mass Challenge. The Pan-Mass 
Challenge (PMC), founded in 1980, has impacted thousands. The two-day bike-a-thon attracts riders from all over the globe and raises more money than any 
other athletic fundraising event in the country. This past December, the PMC donated $45 million dollars to the Dana-Farber Cancer Institute’s Jimmy Fund 
bringing the event’s total giving to half a billion dollars. Billy will share the story of the organization’s humble start, how the event has become a model for 
all athletic fundraising events and inspire all of us to continue our journey to reach our goals.

6:30 PM Opening Reception and Networking - Sponsored by Conference Sponsors and Exhibitors
9:00 PM Night Owl Soiree

MONDAY, MARCH 7
7:30 AM-8:45 AM Breakfast and Roundtable Sessions
8:45 AM-10:00 AM Keynote Session

CHARTING A NEW COURSE FOR NONPROFIT HEALTHCARE PHILANTHROPY

Joe Waters is best known for his popular cause marketing blog and - when he’s speaking outside New England - his Boston accent! What most people 
don’t know is that Joe has been working with and for healthcare organizations since 1983 and offers a new perspective on healthcare philanthropy. 
Joe will show you how healthcare organizations - of all types and sizes - can adapt to raise money in a giving culture that is fragmented and competitive 
and increasingly driven by technology and Millennials. In clear detail, Joe will explain what every healthcare organization should be doing in 2016 and 
beyond. He’ll chart a course to guide you and fill your sails with inspiration to get you there!

10:00 AM-10:45 AM Coffee Break with Exhibitors
10:45 AM-12:00 Noon Educational Sessions
12:00 Noon-1:45 PM Distinguished Service to Philanthropy Luncheon
2:00 PM-3:15 PM Educational Sessions
3:15 PM-3:45 PM Snack Break with Exhibitors
3:45 PM-5:00 PM Educational Sessions
6:30 PM-9:00 PM Dutch Treat Dinners
9:00 PM NEAHP Coffee House and Dessert Bar

TUESDAY, MARCH 8
7:30 AM-8:00 AM Breakfast
8:00 AM-9:00 AM NEAHP Annual Business Meeting and AHP Greetings and Report
9:30 AM-10:45 AM Educational Sessions
10:45 AM-11:00 AM Coffee Break
11:00AM-12:15 PM Closing Plenary

AT LAST: NO EXCUSES BOARD ENGAGEMENT

Betsy Chapin Taylor sets a room on fire with her high-energy, down-to-earth approach to board engagement.  There may be a million reasons why your 
board doesn’t help you at the level they could; however, she says it’s time to let go of the frustration and do something positive to enable boards to fulfill 
their amazing potential to advance your healthcare mission. Betsy is an award-winning author, speaker and consultant with two decades of experience in 
healthcare philanthropy. She has authored several books on healthcare philanthropy and regularly presents at the Association of Healthcare Philanthropy 
and the American Hospital Association.

12:15 PM Box Lunch and Conference Adjourns

TUESDAY 9:30 AM – 10:45 AM
u BECOMING A BETTER FUNDRAISER 

Less Hoping, More Giving: 
Redesigning Your Approach to Board Giving 
Volunteer Boards can fulfill a variety of objectives, but they all should directly 
or indirectly assist in fundraising efforts. This session will explore actionable 
steps for recruiting and leveraging passionate volunteers, designing impactful 
meetings, and setting metrics for success.
Jack Dresser, CFRE, Senior Vice President and Chief Philanthropy Officer,  
Southcoast Health System
Alicia Reed, Vice President, Graham-Pelton Consulting

u EVERYTHING BUT THE KITCHEN SINK

Event Full: Connecting to Cause, Community & Funding
Our events should be inspirational, educational, oh, and raise money too, but 
the very idea of an event can strike dread into the heart of even a seasoned 
professional. Understandable, if your event means diverting staff, under-
leveraging relationships, sapping volunteer goodwill and spending money for 
a couple of one-dimensional hours on the 5K route, golf course or ballroom. 
In this session we’ll explore best practices and strategies for successful event 
programs that ensure events full of ongoing connection to cause, community 
and funding.
Clare Healy Foley, Director of Development & External Affairs,  
Community Nurse Home Care

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

The Dos and Don’ts of Choosing a Vendor
Selecting the proper vendor to help accomplish your on and offline direct 
responsibilities can be difficult in healthcare. How can you find the correct 
vendor for your specific or perhaps limited need(s)? What should you expect 
from them and what should you have to pay to get it? What do you need to 
do to help them be successful? What are you NOT getting – but should be? 
When should you fire your vendor?
Shiva Damghany, Associate Director, Major Gifts, Lahey Health

Mark A. Jacobson, Sr. Vice President & Partner, Newport Creative

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

The Quest for that Seven Figure Gift:  
Trials, Tribulations, and More
We are all expected to generate major gift revenue, but where does one 
start? Hear three real case studies from three development colleagues who 
have achieved or are actively courting million-dollar-gifts. Cases involve a 
family foundation, a heaven-sent trust, and a donor with capacity requiring 
more stewardship.
Gerry Desautels, CFRE, Corporate and Foundation Relations Officer, HopeHealth
Ginny Irving, Major Gifts Officer, HopeHealth
Pauline Neves, CFRE, Director of Philanthropy, HopeHealth
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MONDAY 3:45 PM – 5:00 PM
u BECOMING A BETTER FUNDRAISER 

Leading Change:  How to Keep Your Boards, Donors and 
Staff Engaged in Today’s Shifting Landscape 
Major shifts in healthcare and donor behavior make change a central part 
of the fundraising reality; therefore, managing change is now a necessary 
skill. This interactive session provides proven steps for how to lead change in 
your shop. A real-life case will present one hospital foundation’s journey in 
managing change.
Ann Thompson-Haas, MBA, FAHP, Principal, Larkwood Consulting, LLC
Lorrie Hartley, CFRE, Executive Director, Phelps Regional Health Care Foundation, 
Rolla, MO

u EVERYTHING BUT THE KITCHEN SINK

Boost Fundraising with Your Creative and Passionate 
Donors by Using the DIY Model
As DIY fundraising has evolved into a standard revenue stream for non-
profits, many organizations are creating strategies to maximize its impact. 
Learn more about the exciting world of DIY fundraising, hear why you should 
capitalize on this program, and discover tips on how you can boost your exist-
ing DIY platform.
Shannon Archer, Special Events Coordinator, Boston Children’s Hospital Trust
Tara Tonello, Special Events Officer, Boston Children’s Hospital Trust

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

From Drab to Fab – Recognizing Your Donors with Style!
In this session we will share our collaborative experiences for establishing 
new plaque standards including how we overcame challenges across three 
hospitals to create innovative, award-winning donor recognition solutions. 
From the overall plaque systems vision, defining naming opportunities and 
storing data in Raisers’ Edge, through the creative design process and on to 
final plaque installations, we will share our successful strategies and ideas 
with you.
Susan Kania, Senior Director of Donor Relations & Stewardship,  
Western Connecticut Health Network
Nadine Landau, Donor Relations & Stewardship Specialist,  
Western Connecticut Health Network
Sarah Myers, Senior Project Manager, ASI New England
Christina Biriscak, Project Manager, ASI New England

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Fast-Tracking a Campaign: Constructing a Plan to Move 
Decisions and Transform Fundraising
Organizations often find themselves needing to raise money quickly! Hear 
how the Dimock Center motivated board members and leveraged community 
engagement and institutional relationships to raise $6 million in 8 months. 
Leave with strategies for a fundraising plan that creates excitement, develops 
urgency, and establishes or rejuvenates your major gift program.

Myechia Minter-Jordan, MD, MBA, President and CEO, The Dimock Center

Erica de Vries, Executive Vice President, CCS

u MAKING IT HAPPEN WITH TECHNOLOGY 

The (Right) Data is King
You’ve heard the saying “Data is King,” but what does that exactly mean? How 
do we define and understand data metrics to positively affect our fundraising 
needs? This session offers best practices and advice about what to measure, 
how to measure it, and why. Utilizing data as your guide, you will leave know-
ing how to build your strategy around your mission and objectives, regardless 
of the size of your shop. 
Brooks Heckner, Associate Director, Contributor Development Partnership, WGBH
Ingrid McKinney, Director of Membership Marketing, WGBH
Tam Bray Atwood, Director of Data and Analytics, WGBH



Session Schedule
MONDAY 10:45 AM – 12:00 NOON
u BECOMING A BETTER FUNDRAISER 

Twenty Questions on Gift Annuities 
In this session, we’ll cover the most common questions that fundraisers often 
ask about gift annuities. We’ll cover rates, state regulations, operational 
considerations as well as how to assure a profitable program.
David G. Ely, CFA, Board of Directors, American Council on Gift Annuities
Karl Kussin, Vice President of Development and Chief Philanthropy Officer,  
Emerson Hospital

u EVERYTHING BUT THE KITCHEN SINK

Six-Figure Cause Marketing:  
How to Raise More Money from Businesses 
Sick of being passed over for business support? Break out of the rut with 
this how-to session on cause marketing (aka fundraising with businesses). 
Building off of his keynote presentation, Joe Waters will show you a better 
route to corporate support. In addition to sharing the most lucrative fundrais-
ing strategies with businesses that any nonprofit can execute, Joe will show 
you how your organization can become a magnet for corporate and individual 
support. Are you sick of making cold calls? Are you tired of losing out to other 
nonprofits and hearing businesses say no? You’ll leave this session with prac-
tical strategies that you can use the very next day!
Joe Waters, Founder & Blogger, Selfishgiving.com 

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

Getting to YES!
Whether you are asking for time, talent or treasure, the road to YES is the 
same. Learn from two veteran fundraisers how to cultivate, ask and steward 
your top prospects and volunteers.
Betsy Cross, CFRE, Director of Development, Brigham and Women’s Faulkner Hospital

Nancy Simpson-Banker, FAHP, Development Director, The Children’s Room

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Will You Marry Me?  
A Foundation Grants Program That Hears “Yes”!
This session will detail the approach Maine Medical Center has taken to triple 
their grant success over three years. We will focus on ways to build a solid 
program that is poised for results. Participants will gain ideas for maximizing 
efficiencies, taking a team approach and cultivating renewed commitments.
Bethany Winslow, Grants Officer, Maine Medical Center

u MAKING IT HAPPEN WITH TECHNOLOGY 

The Art of Prospecting Technology
Tools to identify your best prospects have become incredibly powerful. From 
wealth screening to predictive modeling, to lifestyle prospecting ... you can 
segment your constituents, or find new prospects, to identify, rank and rate 
your best campaign, major gift, annual fund and planned gift prospects. 
Dave Chase, CEO, Chase Solutions, Inc.
Pat Thompson, Director of Advancement Services,  
South Shore Hospital Charitable Foundation

MONDAY 2:00 PM – 3:15 PM
u BECOMING A BETTER FUNDRAISER 

Effective Physician and Clinician Engagement 
Physician and clinician engagement and alignment are crucial to a successful 
and effective philanthropy program. Top US hospital foundations rank physi-
cian engagement as the most important factor in their ability to raise sig-
nificant funds. Engaging physicians and clinicians in the philanthropic process 
can be daunting, but it is incredibly rewarding and impactful. This presenta-

tion focuses on helping you make physicians and clinicians equal partners in 
developing and carrying out your philanthropic vision and goals. Participants 
will leave with an in-depth understanding of current best practices and trends 
in physician and clinician engagement and will include step-by-step recom-
mendations on how to begin or build upon your current efforts.
Betsy Chapin Taylor, FAHP, President and Principle Consultant, Accordant Philanthropy
Kelly Clark, Vice President, Wentworth-Douglass Foundation & Community Relations

u EVERYTHING BUT THE KITCHEN SINK

Are Campaign Planning Studies Necessary?  
Learn why your colleagues say YES!
Hear from a panel of NEAHP members about the value of their campaign 
planning studies and actual outcomes achieved during the study process 
including: setting the stage for transformational gifts, eliciting critical intel-
ligence, identifying new prospects, and cultivating the next generation of 
volunteers for their record-setting campaigns.
MODERATOR
John G. Modzelewski, Vice President, Ghiorsi & Sorrenti, Inc.

PANELISTS
Erica Bryson, CFRE, Senior Philanthropy Officer, St. Elizabeth Community
Carol S. Garlick, CFRE, Vice President, Philanthropy, Hartford Hospital
Elizabeth C. Macomber, Vice President for Philanthropy, Care Dimensions
Martin S. Richman, CFRE, Vice President of Philanthropy/Executive Director,  
Milford Regional Healthcare Foundation
Nicholas S. Zaharias, Vice President, Development, Elliot Hospital & Health System

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

Keeping it Fresh – Annual Giving Fundamentals
A robust Annual Giving program is the backbone of any Development program, 
but is often taken for granted and overlooked when it comes to fresh ideas and 
opportunity for growth. Revisit the fundamentals of your Annual Giving program 
and learn how to target your audience and craft an appeal designed to reach 
your target with design and theme. You will also learn strategies for campaign 
planning, audience segmentation and stewardship in order to maximize your 
results.
Janet Cooperman Hiser, Director of Development and Alumni Relations,  
Austen Riggs Center

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Maximizing Your Major Donor Pipeline
This session focuses on relationship science and rapport building techniques, 
tactical strategies to rapidly build your major donor pipeline, and tools to 
measure and manage donor relationships and progress toward giving. Useful 
techniques, tools and strategies will help participants rapidly build a major 
donor program.
Stephen M. Jakab, CFRE, President, Yale New Haven Bridgeport Hospital Foundation
Larry G. Raff, President, Copley Raff Inc.

u MAKING IT HAPPEN WITH TECHNOLOGY 

Technology’s Got a Hold on You –  
Expanding Your Fundraising Footprint
In the world of technology, products and platforms are always changing and 
so is the way organizations and fundraisers use them for driving fundraising 
and analytics. Analytics are becoming increasingly more important for prospect 
researchers to do an effective job. With new tools, learn how technology is 
expanding your fundraising footprint and hear from some customers using tools 
to drive results and product experts developing tools to expand fundraising 
analytics. We’ll explore some of the industry changes and share information 
about products needed to get your job done. 
Mark Logan, CEO & President, WealthEngine
Elizabeth Schiffman, Director, Product Management, WealthEngine
Kevin Ralph, Chief Development Officer, Cape Cod Healthcare Foundation

Schedule At A Glance
SUNDAY, MARCH 6
7:30 AM-8:00 AM Primer Registration and Breakfast
8:00 AM-4:00 PM Development Primer
3:00 PM-6:00 PM Conference Registration
4:00 PM-5:00 PM Newcomers’ Reception

Joining us for the first time? Enjoy a fun-filled reception and get to know other new attendees.

5:15 PM–6:30 PM Opening Plenary

TURNING ADVENTURE INTO SUCCESS: THE MAKING OF THE PAN-MASS CHALLENGE

We lead off on Sunday evening with our opening plenary speaker Billy Starr, founder and executive director of the Pan-Mass Challenge. The Pan-Mass 
Challenge (PMC), founded in 1980, has impacted thousands. The two-day bike-a-thon attracts riders from all over the globe and raises more money than any 
other athletic fundraising event in the country. This past December, the PMC donated $45 million dollars to the Dana-Farber Cancer Institute’s Jimmy Fund 
bringing the event’s total giving to half a billion dollars. Billy will share the story of the organization’s humble start, how the event has become a model for 
all athletic fundraising events and inspire all of us to continue our journey to reach our goals.

6:30 PM Opening Reception and Networking - Sponsored by Conference Sponsors and Exhibitors
9:00 PM Night Owl Soiree

MONDAY, MARCH 7
7:30 AM-8:45 AM Breakfast and Roundtable Sessions
8:45 AM-10:00 AM Keynote Session

CHARTING A NEW COURSE FOR NONPROFIT HEALTHCARE PHILANTHROPY

Joe Waters is best known for his popular cause marketing blog and - when he’s speaking outside New England - his Boston accent! What most people 
don’t know is that Joe has been working with and for healthcare organizations since 1983 and offers a new perspective on healthcare philanthropy. 
Joe will show you how healthcare organizations - of all types and sizes - can adapt to raise money in a giving culture that is fragmented and competitive 
and increasingly driven by technology and Millennials. In clear detail, Joe will explain what every healthcare organization should be doing in 2016 and 
beyond. He’ll chart a course to guide you and fill your sails with inspiration to get you there!

10:00 AM-10:45 AM Coffee Break with Exhibitors
10:45 AM-12:00 Noon Educational Sessions
12:00 Noon-1:45 PM Distinguished Service to Philanthropy Luncheon
2:00 PM-3:15 PM Educational Sessions
3:15 PM-3:45 PM Snack Break with Exhibitors
3:45 PM-5:00 PM Educational Sessions
6:30 PM-9:00 PM Dutch Treat Dinners
9:00 PM NEAHP Coffee House and Dessert Bar

TUESDAY, MARCH 8
7:30 AM-8:00 AM Breakfast
8:00 AM-9:00 AM NEAHP Annual Business Meeting and AHP Greetings and Report
9:30 AM-10:45 AM Educational Sessions
10:45 AM-11:00 AM Coffee Break
11:00AM-12:15 PM Closing Plenary

AT LAST: NO EXCUSES BOARD ENGAGEMENT

Betsy Chapin Taylor sets a room on fire with her high-energy, down-to-earth approach to board engagement.  There may be a million reasons why your 
board doesn’t help you at the level they could; however, she says it’s time to let go of the frustration and do something positive to enable boards to fulfill 
their amazing potential to advance your healthcare mission. Betsy is an award-winning author, speaker and consultant with two decades of experience in 
healthcare philanthropy. She has authored several books on healthcare philanthropy and regularly presents at the Association of Healthcare Philanthropy 
and the American Hospital Association.

12:15 PM Box Lunch and Conference Adjourns

TUESDAY 9:30 AM – 10:45 AM
u BECOMING A BETTER FUNDRAISER 

Less Hoping, More Giving: 
Redesigning Your Approach to Board Giving 
Volunteer Boards can fulfill a variety of objectives, but they all should directly 
or indirectly assist in fundraising efforts. This session will explore actionable 
steps for recruiting and leveraging passionate volunteers, designing impactful 
meetings, and setting metrics for success.
Jack Dresser, CFRE, Senior Vice President and Chief Philanthropy Officer,  
Southcoast Health System
Alicia Reed, Vice President, Graham-Pelton Consulting

u EVERYTHING BUT THE KITCHEN SINK

Event Full: Connecting to Cause, Community & Funding
Our events should be inspirational, educational, oh, and raise money too, but 
the very idea of an event can strike dread into the heart of even a seasoned 
professional. Understandable, if your event means diverting staff, under-
leveraging relationships, sapping volunteer goodwill and spending money for 
a couple of one-dimensional hours on the 5K route, golf course or ballroom. 
In this session we’ll explore best practices and strategies for successful event 
programs that ensure events full of ongoing connection to cause, community 
and funding.
Clare Healy Foley, Director of Development & External Affairs,  
Community Nurse Home Care

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

The Dos and Don’ts of Choosing a Vendor
Selecting the proper vendor to help accomplish your on and offline direct 
responsibilities can be difficult in healthcare. How can you find the correct 
vendor for your specific or perhaps limited need(s)? What should you expect 
from them and what should you have to pay to get it? What do you need to 
do to help them be successful? What are you NOT getting – but should be? 
When should you fire your vendor?
Shiva Damghany, Associate Director, Major Gifts, Lahey Health

Mark A. Jacobson, Sr. Vice President & Partner, Newport Creative

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

The Quest for that Seven Figure Gift:  
Trials, Tribulations, and More
We are all expected to generate major gift revenue, but where does one 
start? Hear three real case studies from three development colleagues who 
have achieved or are actively courting million-dollar-gifts. Cases involve a 
family foundation, a heaven-sent trust, and a donor with capacity requiring 
more stewardship.
Gerry Desautels, CFRE, Corporate and Foundation Relations Officer, HopeHealth
Ginny Irving, Major Gifts Officer, HopeHealth
Pauline Neves, CFRE, Director of Philanthropy, HopeHealth
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MONDAY 3:45 PM – 5:00 PM
u BECOMING A BETTER FUNDRAISER 

Leading Change:  How to Keep Your Boards, Donors and 
Staff Engaged in Today’s Shifting Landscape 
Major shifts in healthcare and donor behavior make change a central part 
of the fundraising reality; therefore, managing change is now a necessary 
skill. This interactive session provides proven steps for how to lead change in 
your shop. A real-life case will present one hospital foundation’s journey in 
managing change.
Ann Thompson-Haas, MBA, FAHP, Principal, Larkwood Consulting, LLC
Lorrie Hartley, CFRE, Executive Director, Phelps Regional Health Care Foundation, 
Rolla, MO

u EVERYTHING BUT THE KITCHEN SINK

Boost Fundraising with Your Creative and Passionate 
Donors by Using the DIY Model
As DIY fundraising has evolved into a standard revenue stream for non-
profits, many organizations are creating strategies to maximize its impact. 
Learn more about the exciting world of DIY fundraising, hear why you should 
capitalize on this program, and discover tips on how you can boost your exist-
ing DIY platform.
Shannon Archer, Special Events Coordinator, Boston Children’s Hospital Trust
Tara Tonello, Special Events Officer, Boston Children’s Hospital Trust

u GETTING NEW FRIENDS AND DONORS … AND KEEPING THEM!

From Drab to Fab – Recognizing Your Donors with Style!
In this session we will share our collaborative experiences for establishing 
new plaque standards including how we overcame challenges across three 
hospitals to create innovative, award-winning donor recognition solutions. 
From the overall plaque systems vision, defining naming opportunities and 
storing data in Raisers’ Edge, through the creative design process and on to 
final plaque installations, we will share our successful strategies and ideas 
with you.
Susan Kania, Senior Director of Donor Relations & Stewardship,  
Western Connecticut Health Network
Nadine Landau, Donor Relations & Stewardship Specialist,  
Western Connecticut Health Network
Sarah Myers, Senior Project Manager, ASI New England
Christina Biriscak, Project Manager, ASI New England

u GREAT EXPECTATIONS: MAJOR GIFT WORK IN ALL SHOPS

Fast-Tracking a Campaign: Constructing a Plan to Move 
Decisions and Transform Fundraising
Organizations often find themselves needing to raise money quickly! Hear 
how the Dimock Center motivated board members and leveraged community 
engagement and institutional relationships to raise $6 million in 8 months. 
Leave with strategies for a fundraising plan that creates excitement, develops 
urgency, and establishes or rejuvenates your major gift program.

Myechia Minter-Jordan, MD, MBA, President and CEO, The Dimock Center

Erica de Vries, Executive Vice President, CCS

u MAKING IT HAPPEN WITH TECHNOLOGY 

The (Right) Data is King
You’ve heard the saying “Data is King,” but what does that exactly mean? How 
do we define and understand data metrics to positively affect our fundraising 
needs? This session offers best practices and advice about what to measure, 
how to measure it, and why. Utilizing data as your guide, you will leave know-
ing how to build your strategy around your mission and objectives, regardless 
of the size of your shop. 
Brooks Heckner, Associate Director, Contributor Development Partnership, WGBH
Ingrid McKinney, Director of Membership Marketing, WGBH
Tam Bray Atwood, Director of Data and Analytics, WGBH



Welcome!
Lighting the Way. Journey. Connection. Success. - this year’s conference 
theme is tied to the symbol of a lighthouse, which serves as a beacon 
to guide journeys from shore to shore. As practitioners of the fine art of 
philanthropy, we serve as beacons for our organizations, guiding donors 
to be inspired to act in the hopes of improving the lives of the people we 
so proudly serve. 

We invite you to join us at the historic Ocean Edge Resort in Brewster, 
Massachusetts on Cape Cod, where colleagues from large and small 
hospitals, long-term care communities, visiting nurse associations and 
hospice organizations will gather to network, share and learn together. 
This three-day conference will offer you opportunities to be inspired, to 
hear from seasoned philanthropy professionals and to spend time with 
resource providers. 

Throughout the conference we feature amazing speakers. Leading off 
on Sunday evening is Billy Starr, founder and executive director of the 
Pan-Mass Challenge (PMC). Billy is sure to inspire us with tales of trans-
forming a passion for physical adventures into a nationally-recognized 
phenomenon. On Monday morning, our Keynote Session features Joe 
Waters, author, speaker and blogger. Joe is one of the country’s leading 
authorities on how to use cause marketing and social media to establish, 
grow and deepen relationships with stakeholders. Finally, on Tuesday, 
you won’t want to miss the no-holds-barred Plenary Session with Betsy 
Chapin Taylor, FAHP as she confronts the gap between board potential 
and performance, explores actionable solutions and provides a dose of 
inspiration for the journey.   

Throughout the conference you’ll find ample moments to rekindle old 
friendships and make new connections with colleagues from all over 
New England. If you’re new to healthcare philanthropy or simply new to 
NEAHP, you won’t want to miss the Newcomers Reception on Sunday, 
where you and others like you will gather for refreshments and connect 
with long-time NEAHP members who will gladly become a resource for 
you or simply a familiar face. Following the Opening Plenary, we’ll indulge 
in sumptuous fare among leading philanthropy resource providers at the 
Opening Networking Reception.

Monday night’s Dutch treat dinners have become a tradition at NEAHP 
Conferences. These dinners are a fantastic way to relax and dine in infor-
mal, small groups. Don’t forget to save room for dessert and join us for fun 
back at the Resort at the NEAHP Coffee House.

It is with deep appreciation that we recognize our signature sponsor, 
Ghiorsi & Sorrenti, Inc. for their continued leadership and support of this 
annual conference and thank all of our sponsors and exhibitors who help 
make this event possible. A special thanks to the conference committee 
for their dedication, enthusiasm and efforts to bring you a stellar program.

We thank you for being a part of the NEAHP community and look forward 
to seeing you in Brewster.

Conference Chairs
Jessica Symonds  Linda F. Werman 

South Shore Hospital  Old Colony  
Charitable Foundation   Hospice & Palliative Care

2016 Annual Educational Conference
March 6-8 • Ocean Edge Resort & Golf Club • Brewster, MA

SIGNATURE SPONSOR

As healthcare fundraisers, 

we secure the future of our 

organizations – through 

annual giving, through 

major gifts, and through 

planned giving. NEAHP is 

pleased to support your 

philanthropy practice with 

our annual educational 

conference – a stellar 

professional development 

community that will 

convene the region’s 

largest annual gathering 

of healthcare fundraisers 

at the Ocean Edge Resort 

& Golf Club on beautiful 

Cape Cod. Please join us!

465 Waverley Oaks Road
Suite 421
Waltham, MA 02452

SIGNATURE SPONSOR

CONFERENCE REGISTRATION
u Visit our website at www.neahp.org to register. You’ll also find complete 
conference details and agendas, including full descriptions of the individual 
sessions and speaker information.

ALSO AVAILABLE ONLINE…
Registration Form (PDF) if you prefer to mail in your registration.

Downloadable Conference Handouts (PDF) for registrants, including session 
speaker details and presentations. Available the week before the conference.

IMPORTANT NOTE: Conference attendees will receive conference folders with 
attendance lists and a complete schedule of events. Conference handouts will 
be available online as they are received from presenters. Speakers will have a 
limited number of copies of their presentations available during their sessions.

CONFERENCE REGISTRATION

EARLY BIRD REGISTRATION By February 12 After February 12

Full Conference (Member) $425 $465

Full Conference (Non-member)** $550 $590

One Day Conference $275 $325

Sunday Primer* $200 $220

* Fees are in addition to regular conference registration.

** Fee includes a one year membership in NEAHP.

Cancellation/Refund Policy: Conference registrations cancelled within four 
weeks of the conference will be refunded at 100%, minus an administrative 
fee of $25. Registrations cancelled within two weeks of the conference will be 
refunded at 50%, minus an administrative fee of $25. No other refunds will be 
issued. Cancellations should be emailed to info@neahp.org. All cancellations 
will be acknowledged within 48 hours. If your request is not acknowledged, 
call (781) 205-9400 to ensure that your email was received.

HOTEL RESERVATIONS
Rooms at the Ocean Edge Resort & Golf Club are available at the special con-
ference rate of $145 per night through February 14, 2016. Reservations may 
be made by phone at (508) 896-9000 or (800) 343-6074 or via email at stay@
oceanedge.com. Please mention NEAHP to receive the conference rate. You 
may find more information about the hotel at www.oceanedge.com.

NEAHP Executive Board
Martin Richman, CFRE, President 

Robin Popp, President-Elect 

Jack Dresser, CFRE, Immediate Past President 

Nick Stahl, CFRE, VP, Finance/Treasurer 

John Donovan, CFRE, Assistant Treasurer 

Jennifer Clark, VP, Education 

Joanne Gregory, CFRE, VP, Communications & Secretary 

Rebecca Jamison, VP, Outreach/Networking

Conference Committee
Co-Chairs
Jessica Symonds
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Committee
Dave Chase
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Kelly Clark
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Jack Dresser, CFRE
Laura Gingras
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Rebecca Jamison
Cathy LaRocca, MEd, MPH
Elizabeth Macomber
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Robin Popp
Pamela Puleo, FAHP, CFRE
Christine Scaplen
Martin Richman, CFRE
Richard Solomon, CFRE
Laurie Wyndham
Nicholas Zaharias

SPECIAL THANKS TO OUR 2016 SPONSORS

GOLD SPONSOR
The Giving Collaborative, LLC

Invest in your professional development: 
visit the AHP and CFRE tables.

The New England Association for Healthcare Philanthropy (NEAHP) serves healthcare philanthropy professionals 
throughout New England. Partnering with the Association for Healthcare Philanthropy, the organization provides 
quality education, networking and other resources to enhance skills and results for members of both associations.

Sunday Intensive Workshop
AHP Development 
Primer: A Workshop on 
the Fundamentals of 
Healthcare Development
Looking for an intensive intro to healthcare philanthropy? Or maybe 
you need a great refresher? Plan to arrive early on Sunday for a full-
day, comprehensive overview designed especially for professionals 
who are new to philanthropy or healthcare philanthropy. 

This fast-paced workshop will focus on healthcare philanthropy as a 
profession and the role of a well-organized, broad-based program. 
The session will cover the key elements of philanthropic practice, 
including annual giving, major and capital giving and planned giving. 
In addition, faculty will touch upon the psychology of giving, organi-
zational models and various constituent groups, such as individuals, 
corporations and foundations. 

The AHP Primer is highly recommended for newcomers, support staff, 
board members, and philanthropy professionals new to healthcare. 
The program fee includes the all-day workshop, the AHP Primer 
CD/Manual, course notes, continental breakfast, breaks, and a light 
lunch.

SILVER SPONSORS
Accordant Philanthropy

CCS Fundraising
Graham-Pelton Consulting, Inc.

Health Philanthropy Services Group
Honorcraft, Inc.

New England Professional Systems

Wilmington Trust

EXHIBITORS
C.I. Partners Direct

Crescendo Interactive, Inc.
DaVinci Direct
DonorSearch
Five Maples

Guthrie & Associates

HHC Behavioral Health Network
Jet Mail

Marketing Communication 
Resource, Inc.

Presentation Design Group
SilverBranch Communications




